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myView Redesignh Preview

This fall, Anova Consulting Group is introducing a modern, redesigned myView dashboard, built to
turn research into action. The new experience unifies your program data, analytics, and feedback in
a more intuitive interface, helping teams find what matters, understand what it means, and act.
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Competitor Battlecards
These are your top competitors. Click explore
more battlecards to see all competitors and in

depth comparisons.

Explore more battlecards

Client Advocacy Rating (CAR)

For Anova's proprietary B2B benchmark, a rating of
+70 or higher is considered exceptional, +50 to
+69 is very strong, +30 to +49 is solid
performance, +0 fo +29 indicates fair performance
with room for improvement, and below O signals

poer performance requiring attention.
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Act with confidence. myView helps teams put feedback to work in sales, service, product,
marketing, and intelligence functions. Built-in Al summaries and action items help users quickly
understand what the data is saying and where to focus.
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